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The main points



New habits
New consumption patterns



New habits
Self supply, urban gardening, local products



New habits



New habits
The millennials ….. New generation – new values

Who are they:
• Young consumers between 16 and 33 years
• Born between 1983 and 2000
• 1,2 mio Danish millennials
• Born into a digital world
• Raised in the shadow of the financial crisis
• Socially engaged
• Looking for changes and new inspiration
• Well-informed
• On-line 24/7
• Strong values on animal welfare and sustainability
• Identify with the brand story – or buy a cheaper product
• Passion for food and cooking
• Focus on health and physical activity
• Interested in new and innovative products

1/3 of consumers globally are millennials



New trends
• Fat is back ….…. 
• Focus on mental health
• From slim to strong
• Balance (fiber, kefir, etc )
• Flexitarian



New trends
Vegetarian - flexitarian



The importance of dairy
How the present diet 
contributes to the 
intake of nutrients
In Denmark.

Numbers from the 
report: Dietary
habits in Denmark
2011-2013. Main 
results.
DTU Food, National
Food Institute



The importance of dairy

Prevention of lifestyle diseases
• Overweight and obesity (children)
• Heart diseas
• Type 2 diabetes
• Bone health
• Some cancer types



The importance of dairy

Source: Wikimedia,
based on WHO-data



Dairy opportunities

Replacement ?



Dairy opportunities
Tap into new consumer trends
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