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New habits

New consumption patterns




New habits

Self supply, urban gardening, local products
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New habits

The millennials ..... New generation — new values

Who are they:

* Young consumers between 16 and 33 years

Born between 1983 and 2000

1,2 mio Danish millennials

Born into a digital world

Raised in the shadow of the financial crisis
Socially engaged

Looking for changes and new inspiration
Well-informed

On-line 24/7

Strong values on animal welfare and sustainability
Identify with the brand story — or buy a cheaper product
Passion for food and cooking

Focus on health and physical activity

Interested in new and innovative products

1/3 of consumers globally are millennials

ooeo



130

120

110

100

New trends

® Fatisback........

® Focus on mental health

® From slim to strong

® Balance (fiber, kefir, etc )

® Flexitarian
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New trends

Vegetarian - flexitarian

% of consumers that reported eating meatless meals once a week or more:

69% & FPereerer —32%
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The importance of dairy
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How the present diet
contributes to the
intake of nutrients

In Denmark.

Numbers from the
report: Dietary
habits in Denmark
2011-2013. Main
results.
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The importance of dairy
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REVIEW ARTICLE

Milk and dairy products: good or bad for human health? An
assessment of the totality of scientific evidence

Tanja I(ong3 ersiev Thoming', Anne Raben', Tine Tholstrup', Sabita S. Soedamah-Muthu?,
lan Givens® and Ame Astrup’*®

Department of Nutrtion, Exercise and Sports, Faculty of Science, University of Copenhagen, Copenhagen Denmaric

Division of Hurnan Nutrition, Wagenngen University, Wageningen, The Netherknds; "Centre for Food, Mutrition and
Health, University of Reading, Reading, UK

Abstract

Back ground: There is scepticsm about health effects of dairy products in the public, which i reflected in an
increasing intake of plant-based drinks, for example, from soy, rice, almond, or oat.

Objecrive: This review aimed to assess the sdentific evidence mainly from meta-analyses of observational
studies and randomised controlled trials, on dairy ¢ and risk of obesity, type 2 diabetes, cardiovascular
disease, osteoporosis, cancer, and allcause mortality.
Resules: The most recent evidence suggested that intake of milk and dairy productswasassocated with reduced nisk
of childhood ohesity. In adults, intake of dairy products was shown to improve body compesition and facilitate
weight loss during enengy restriction. In addition, intake of milk and dairy products was associated with a neutral or
reduced risk of type 2 dabetes and a reduced risk of cardiovascular disease, particularly groke. Furthermone, the
evidence suggested a beneficial effect of milk and dairy intake on bone mineral density but no tion with risk
of bone fractune. Among cancers, milk and dairy intuke was inversely assodated with colorectal cancer, bladder
crncer, gastric cancer, and breast cincer, and not muhl with risk of pancreatic i, ovarian cancer, or ing
cancer, whike the evidenoe for prostate cancer risk wasine: Finally, of milk and dairy products
was not associated with all-cause mortlity. C.lhumﬁ!mﬁui plant-based drinks have been included as an
alternative to dairy producls in the nutrition n snu—.ﬂ i Ham-\“ nutritionally, cow’s
milk and plant-b et ey different foods, and bascd | on the health valucof
the plant-based drinks requires more studies in humans.

Conclusion: The totality of wvailable scientific evidenoe supports that intake of milk and dairy producs
contribute to meet nutrient recommendations, and may protect against the most prevalent chronic discases,
whercas very few adverse effects have been reported.

Keywords: obexity; tvpe 2 disbetes; cardiovasodor disease; oxteoporass, cancer, mortaliy

Receved 7 kne 2016; Revised: 4 October 201 & Accepled 71 Ocober 201 & Publshed: 22 Noverrber 2016

everal media stories and organisations claim that increases the risk of these chronic discases Given
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Prevention of lifestyle diseases

Overweight and obesity (children)
Heart diseas

Type 2 diabetes

Bone health

Some cancer types




The importance of dairy
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Cardiovascular and
diabetic deaths

Cheese consumption

(kg/capita)
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Source: Wikimedia,
based on WHO-data
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Dairy opportunities

Replacement ?




Dairy opportunities

Tap into new consumer trends
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